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Christopher “Chris” Quinn

Christopher Quinn founded Imprint Talent Readiness to solve complex issues with 
practical, tailored and sustainable solutions. Imprint utilizes a novel diagnostic 
assessment to identify and measure key competencies required to formulate & 
execute commercial strategies. The outcome of the assessment is utilized to 
prioritize and direct the development specific skills needed to improve 
performance.

In addition to conceiving and developing a proprietary web-based readiness 
diagnostic assessment, Chris has collaborated to develop more than fifteen (15) 
online courses licensed by thousands of working professionals.
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Brian McDonald

A technical marketer with a passion for design and communication, I 
have been designing and managing digital marketing campaigns for 
15+ years. During this time I've created strategy and implemented 
websites, SEO/SEM/social media campaigns, as well as video and 
mobile applications. Currently I am the Digital Marketing Analytics 
Manager for Dude Solutions in Cary. 

For the past several years I volunteered with the Triangle Chapter of 
the American Marketing Association to create one of the leading 
chapters in the nation. I had the opportunity to create the chapter's 
initial social media and content marketing presence and was the 
2011-2012 chapter president. Speaker/Moderator at Ignite Raleigh, 
Converge South, Internet Summit and Digital Marketing For Business 
Conference. 
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JT Moore

Marketing professional focused on combining creative with 
campaigns that drive business results. 

While many marketers focus solely on knowledge in one channel, I 
believe in being and growing integrated marketing generalists who 
use any and all relevant marketing channels to meet goals. In 
today's competitive world, it's the combined effort of all channels 
working together that has real impact. I am a professional who 
looks to creatively solve problems from all angles. 
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Gene Pinder

I am currently the director of marketing for a healthcare 
technology company and have 20+ years of marketing and 
communications experience. 

I have founded and run my own market research firm, have worked 
in higher Ed, have been the senior VP of marketing for two 
startups, and have worked for several non-profit organizations. 
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Devin Kelley

Known for his upbeat personality and business acumen, Devin 
leads Method Savvy’s business development and accounts team as 
the Director of Client Services. 

His knowledge and experience in technology and media, along with 
strong problem solving skills, make him valuable in every 
department. 
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Tracey Temne

Tracey Temne joined Duke University as Executive Director of Marketing and 
Communications in September 2016. As the executive director, Tracey serves as the 
chief marketing and communications officer for the Office of University 
Development and for development activities at Duke. In this role she develops, 
implements, and oversees marketing and communications plans to support annual 
giving and multi-year, university-wide campaigns. She also oversees the strategy for 
and production of fundraising publications, mailings, websites, videos, ad 
campaigns, digital and social media, and stewardship materials. 

Prior to Duke, Tracey spent two decades providing marketing, advocacy, and event 
planning expertise to numerous non-profit and higher education institutions 
including the University of Maryland, William J. Clinton Foundation, Planned 
Parenthood Federation of America and National Public Radio.  

She received her BA in journalism from the University of Maryland at College Park in 
1997, her MA in communications from the same university in 1998 and her MBA in 
August 2004 from University of Maryland University College.
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Tracey Gould

A marketing executive, professor of marketing and public relations, and 
national speaker and author, Tracey has over 24 years of progressive 
marketing, PR, communications, and business development experience. Her 
entire career has been spent within the real estate and design/construction 
industries. 

She currently oversees business development for F&R -- one of the country's 
largest and longest, continuously operating engineering firms in the country, 
as well as associate professor of Marketing in the Global Environment for the 
Jack Welch Management Institute's MBA program. Previously, she served as 
vice president of marketing and communications for NC REALTORS(R) and 
director of marketing for several architectural design firms. 
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Sallyann Hullick

Results-focused marketing and business leader, passionate about creating 
and leading a high-performing team of professionals to fully utilize their 
talent and expertise to drive business growth. Expertise in strategy 
development, corporate messaging, branding, product/service 
development/launch, P&L management and professional services 
marketing. Certified Gallup Strengthsfinder Coach. 
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Howard Lippin
Creative business professional with an outstanding history of project 
management in the development and execution of integrated communications 
programs. Excellent writing and speaking skills, social media savvy, flexible and 
adaptable to a fast-paced, ever-changing, results-driven environment. 

STRENGTHS AND SKILLS

Brand Management
Corporate Identity
Content Management
Copywriting / Editing
Corporate Communications
Internet Marketing / SEO
Event Planning and Negotiations
Photography / Print Production
Press Releases / Media Relations
Project Management
Social Media Strategy and Tactics
Strategic Planning / Budgets
Trade Shows and Events 
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Aimee Rodriguez

Aimee Rodriguez is Content Director at IBM for the Hybrid Cloud business unit. 
Her career is currently focused to B2B tech content marketing but spans general 
marketing, communications, PR and publicity for a variety of organizations and 
audiences.

Highlights include publicity and promotional tours for bestselling authors, a 
widely successful marketing initiative based on the need to 'make ethics cool,' 
and helping make content marketing a formal discipline in a company where 
even that job function didn't exist. See more at linkedin.com/in/aimeeguez.

--Founding member of the Ross Society, a collective of B2B tech content 
marketers based in RTP
--Raised in the publishing tradition, aka the OG of content
--MO: Significant and effective analysis coupled with tangible strategy, constant 
evaluation and really hard work.
--Known for: my laugh, best described as “Woody Woodpecker falling down 
stairs”
--First career aspiration: Solid Gold dancer 
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Josh Zarkin
Josh Zarkin is a leading enterprise technology marketing and sales catalyst with a knack for 
data and complex problem solving on a mission to transform marketing-sales dynamics and 
improve business performance.

Josh is currently Principal, Global Partner Marketing at CA Technologies where he works 
with the worlds leading IT service providers, enabling their Fortune 500 clients to succeed in 
the application economy.

Through a unique go-to-market philosophy and a knack for creating win-win scenarios, 
Josh’s differentiated programs have accelerated sales performance and streamlined 
business operations at firms like IBM, Windstream Communications and HCL Technologies. 

In addition to a wealth of knowledge and expertise across all aspects of the technology sales 
process, Josh’s experience managing large and diverse global marketing teams sets him 
apart from his peers and contributes to his ongoing success as a marketing leader.

Josh graduated as a Bachelor of Arts from Franklin & Marshall College in Lancaster, PA, with 
a degree in Business, Organizations and Society. Josh also spent a semester abroad in 
Madrid, Spain studying International Economics with Syracuse University.

Outside of the office, you will find Josh at the neighborhood basketball court, riding his 
mountain bike in the woods, or mixing seasonal cocktails with his wife Allison after a DIY 
project at their home in Hillsborough, NC. 
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Kristine Vick I am an energetic, innovative, results focused marketing practitioner. Known as a “dot 
connector”, I strive to share great analytical stories and successes.  My passion is helping 
others see the big picture while taking care of details and thinking of creative ways to get 
more done! Internally driven for external optimization, I am a B2B marketing expert with a 
specialty in analytics. My focus is on maximizing the development of the pipeline in digital 
and social media. I thrive on integrating different pieces of the marketing mix to create a 
new standard of excellence.

Sparked by new ideas and fueled by collaborative opportunities, I am passionate about 
integrating the ‘best of the best’ ideas into compelling blockbuster campaigns across 
multiple channels. 

I hold a resolute belief that positive people connections provide raw energy to ignite 
collaborative relationships now and for the future. 

Reputed for collaborative, transparent leadership style, I am known for providing a ‘win-
win’ for those within the scope of my influence. 

My work style is purposeful yet creative, productive yet fun, as I am constantly juggling 
different ideas and projects for increased pipeline development.

Associates and clients trust they will receive fresh campaigns that are of extremely high 
caliber when working with me. I am proud to consistently challenge myself to get better 
with each new opportunity.
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Linda Martin

With over 20 years experience in the high tech industry, I have managed field 
marketing campaigns focused on lead generation programs and work directly 
with our key  corporate events at SAS. 

I am fortunate to have the tools to be able to utilize analytics and data 
visualization programs to help make strategic decisions in planning,  managing 
and executing on both traditional and digital campaigns. 
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Rett Haigler As a strategic-minded marketing professional with 15+ years' experience, I've 
helped lead businesses and brands to become more relevant, necessary parts 
of their audience's lives. 

I've focused my career on building relevancy for brands by always keeping the 
customers' wants and needs at heart. Along the way, I've developed a well-
rounded skill set across all phases of the marcom continuum, including: 
strategic planning, business management consulting, brand development, 
integrated campaign management, marketing automation, traditional, 
nontraditional media channels, social media, new product launches and 
comprehensive metrics management and reporting. 

I've worked across several industries, including amateur and professional 
sports, heavy equipment, textiles, technology, financial services, law, 
eCommerce and many others. I've even worked on some relatively obscure 
niche markets, like spray foam insulation and retractable awnings, which were 
quite the learning experience!

In the end, though, it's the relationships I've built with my clients and 
coworkers that have helped shape my career the most. I'm thankful for all the 
experiences I've had so far and look forward to the challenges of the future!
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John Lane
I used to run to the bathroom during the show so I could make it back for the 
commercials. Today, brand strategy, digital marketing and the consumer 
experience still captivate me. That’s why I do it for a living.

I believe marketing strategies must continually evolve to keep pace with the needs 
of brands’ audiences. So throughout my career, one of the biggest responsibilities 
has been to stay highly knowledgeable about what content and experiences are 
most effective “now”• and what will be even more effective in the future. At 
Centerline, I helped some of the world’s most influential companies- like IBM, GE 
and Lowes Home Improvement- navigate the modern, rapidly changing marketing 
landscape; building marketing and campaign plans, and guiding the creation of 
content, experiences and activation to see them through to fruition.

I write and speak about all aspects of Brand and Digital Marketing success. That 
gives me the chance to share what I know with other progressive marketers; it also 
gives me the chance to learn from them as well. Some of my recent speaking 
engagements and articles are included below.

My goal is to be a Digital Marketing Leader for a forward-thinking brand - helping 
build an agile marketing strategy and team to create better engagement with 

audiences through consistent, value-driven content and experiences. 
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Paul Parks

Paul is a spirited self-starter with a desire to face challenges head-on.  He is 
confident with an exceptional work ethic and commitment to meeting 
goals.  Paul’s vast experience includes managing B2B and B2C marketing 
programs.  Paul is the Managing Director of Pathtopia.  A private coaching 
and consulting firm based in Raleigh.

Paul earned an MBA from Meredith College, a BBA from Campbell 
University, a Certificate in Business Coaching from NC State University, a 
Certificate in Non-Profit Management from Duke University, and a 
Certificate in Total Quality Leadership from the U.S. Marine Corps.
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Eric Webb Through-out my career I've worked with leaders in start-ups and Fortune 
1000 companies. I have over 30 years experience in all areas of marketing 
with a specialty in direct marketing. I've lead marketing for three start-ups 
and helped take one public (MyPoints.com). I've worked with both small 
and Fortune 1000 companies and across a variety of industries including 
Major League Baseball, manufacturing, franchising, and technology. It's the 
variety of experience both on the creative agency side and marketing side, 
along with the many industries I've worked in that allow me to synthesize 
those experiences into new solutions for clients who work with me now. 

I'm a University of Texas graduate from the Advertising Creative Program 
and Roosevelt University/Chicago Alum. I've won a Mobius Award for 
creative TV spots created with RainSoft and am asked to speak on 
marketing for such organizations as CMI, BDI and Marketing Sherpa.

Everyone who comes to our office has a goal to achieve and we inevitably 
find a way to make it happen in unique way. 
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Eugene “Gene” Barlaz

I have been coaching start-up companies and entrepreneurs over the past 
decade after meeting people through meet-ups and referrals.  Doing it 
within the AMA program will provide more bandwidth, a true network and 
the potential for better long term outcomes.  This simply part of my 
personal Giving Back Purpose as people helped me 25 years ago when I  
was operating my 1st company. 
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Aaron Michael Thaddeus
As a creative director and brand guardian, I have defined that my success has come from the 
ability to switch between the most knowledgeable person to a "Shoshin" or beginners mind who 
removes all preconceptions and brings openness, curiosity and empathy. My strengths lie within 
creative leadership, branding, content creation, digital marketing & strategy, business dev & 
growth, communications, talent management & acquisition and social engagement. My passion 
lies within travel and tourism, economic development, social impact and education.

Currently, I work as the Community Engagement Officer and Creative Director at Two Dots. 

Two Dots is a visual communications agency focused on connecting people and public resources. 
We partner with brands, foundations and non-profits that focus on improving economic 
development, education, physical and mental health.

We’re driven by goals rather than tactics and strive to deepen the engagement between 
purpose-driven organizations and their audience.

Through strategies that utilize physical and digital touch points, we partner with subject matter 
experts, activists and creative consultants to help change-makers maximize the impact of their 
work.

We draw lines that connect the dots.
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Misty Wilson
In the ever-changing world of marketing, versatility is one of Misty’s greatest assets. 
Over the last 10 years, she’s defined, developed and executed marketing campaigns 
to generate leads and drive brand awareness for both established and emerging 
brands. During that time, she’s implemented PPC campaigns that increased web 
traffic by 300%; analyzed and delivered regular analytics reports to evaluate digital 
marketing campaigns, SEO, PPC and ROI; created strategic content for blogs, social 
media, websites, email and collateral; managed email and marketing automation 
platforms; planned more than 100 events and sponsorships as well as grew client 
bases from 8,000 to over 20,000 within 2 years.

Though marketing will always be her passion, she sees the industry aligning itself with 
the tech and data world more and more every day. As a result, she’s spent the last 3 
years taking a deep dive into all things data to better leverage her marketing 
campaigns. As a result, she’s developed the rare talent of being just as creative as she 
is analytical. 

In addition to her day job, Misty founded the CONNECT & INSPIRE program in 2017, 
the AMAimpact program in 2018 and has the distinct honor of serving as VP of 
COMMUNITY RELATIONS for AMA Triangle. 
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Andrew “Andy” Mariella
Andy is a results-driven marketing leader offering expertise in 
spearheading end-to-end B2B, B2C, Government, & Public 
Health programs with strong customer-oriented focus. He is a 
strategic-minded manager, analyst & consultant with 
demonstrated success in leading and motivating cross 
functional teams to excel. Along with this, he is a superior 
communicator experienced working with all levels inside and 
outside of the organization, building rapport, creating and 
delivering all types of presentations.

Andy is a long-time marketer who can switch easily between 
the creative art and data-driven science sides of marketing and 
employ traditional and digital channels to achieve results. 
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Nathaniel “Nate” Jones 

Nathaniel "Nate" Jones is a self-described "multipotentialite" and "learner 4 life", 
which means that he's very good at NOT specializing in any one area or industry and 
likes replacing words with numbers sometimes.  Having worked as a performing 
artist, salesman and sales trainer, teacher, marketing strategist, musician, virtual 
assistant, resume, copy, and scriptwriter, youth mentor, social media manager, 
video editor, researcher, and project manager, Nate tries to bring a fresh and citrusy 
openness and a breadth of interesting experiences to every interaction, both on-
screen and off.  

His latest pursuit has been to teach himself to code websites and apps while 
simultaneously starting his own venture as a solopreneur.  As your mentee, he'll ask 
a lot of questions and want to hear about all the things you still want to be when 
you grow up.  As your mentor, he'll challenge you to develop a personal brand that 
you can be proud of... and maybe even brag about in future bios. #meta 
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Samantha “Sam” Cibelli
My early career path was anything but traditional, but now I'm happy as a 
marketing professional, with a specialization in inbound and digital. (I <3 
email) My current role is Inbound Marketing Specialist at TransLoc, and I got 
here after working in the startup and agency scenes. 

The more moving pieces, the more fun I have! I like solving complex 
problems, using both my research analytic and storytelling skills and 
exploring tech innovations that make living easier and more fun.

I've been recognized by peers and superiors for data collection and analysis, 
project management, team leadership and relationship building, research 
and writing.

I'm fluent in Italian, having served as a U.S. Graduate School Fulbright 
Fellow, completing my own research and connecting with the community. 
Since then, I've married my husband from Tuscany and don't hate visiting my 
in-laws. 



2018 – 2019 Mentor and Protégé 2 5

Sue Anger Barnett 
I’ve been working as a free-lance writer and teacher since 2014. My work 
includes magazine articles, fiction writing, marketing content and 
developmental editing. I’m looking for a full-time position as a Digital 
Marketing Writer.  At the moment, I’m writing short marketing articles with 
an emphasis on SEO strategy. I’ve also been working with social media and 
Google Analytics to increase traffic to companies’ websites. As a freelancer, I 
have a strong background in writing and editing, and I’ve taught writing and 
grammar classes at Wake Technical Community College. 

Following graduation from college, I worked in IT as a mainframe 
programmer for 14 years. While my children were growing up, I worked a 
variety of jobs, but discovered I enjoyed fiction writing. I’m currently 
completing my full-length novel set in Beaufort, NC in 1923. I became 
interested in content creation and marketing while promoting some of my 
fictional writing. The technological elements of digital marketing, such as 
web design and analytics, meld well with my previous IT background.


